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LEARNING BY DESIGN - THE DESIGN EXCHANGE
LAUNCHES THIS YEAR’S DESIGN EDUCATION
PROGRAMS

Toronto, Ontario: As the school year gets underway, the Design Exchange
(DX) launches its education programs, which explore design as a tool for
creative problem-solving. With two national student competitions, school
group tours, classroom activities and online initiatives, the DX demonstrates
its commitment to nurturing a passion for design in students of all ages. The
DX is Canada’s design museum and centre for design education and
research, located in Toronto at Bay and King Streets.

As part of its mission to build awareness of design in everyday life, the DX
offers programs not solely for students in design studies, but also to students
in other streams. Design refers not only to the study of actual design
disciplines, but also to the thought process that is utilized by designers. The
study of design fosters creative problem solving skills that are applicable to
many other fields of study. Design can improve one’s ability to overcome
limitations, and to work with the resources on hand to develop a product
that meets a user’s needs.

Student Competitions

The DX has just launched one of its national programs, a High School Design
Competition which is open to high school students Grades 9 through 12, in
all streams across Canada. This program provides students with the
experience of exploring their own daily environments to come up with
designed objects that meet a pre-defined set of criteria. The competition
frames the learning process in the context of student’s daily lives. The Lead
Sponsor for this national program is Sears Canada Inc. through their
Community Investment Department’s Young Futures Program. This year’s
category sponsors include Teknion Furniture, DW Products, Umbra, Elte and
Cuisipro.

One of the DX’s longstanding education programs is CONNECT, a national
student design competition for university and college level students. In this
program, students are given a creative brief that depicts a real world
challenge. The program is so successful that in the past two years, two first



prize winners have also been offered employment with the corporate
sponsors —a real win-win. This year’s corporate sponsors thus far include
Canadian Millennium Foundation and Decoma International.

Onsite tours and outreach

These two programs compliment other established DX education programs,
such as the onsite school group tours of design exhibits and the Permanent
Collection which features nearly 300 objects designed by Canadians since
1945. Through these tours, students learn that Canadian heritage is filled
with stories of individual inventors and innovators. The DX also runs
“Designers in the Classroom”, a new program that brings professional
designers into the classroom to work with students in Grades 3 to 8, on
specific design projects that are later displayed at the DX.

Online Programs

In addition to tours, competitions and classroom activities, the DX has online
educational initiatives. One is “Design Traveller”, an online murder mystery
game that encourages students Grades 7 to 12, to explore the DX
Permanent Collection. Ancther is the “Electronic Cities” website, through
which students can build a virtual city online.

The Design Exchange, Canada’s design museum, regularly showcases exhibitions of
Canadian and international design, from all disciplines. The DX presents public
programs such as lectures and competitions for design professionals. It also carries




